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Its that time of the year again and | thought our readers would be curious how the different social
networks have progressed over the last 2 years since we started analyzing the various social networks
from around the world. It is interesting to note that the domain type in traffic has fallen for almost all of
the social networks we analyzed. We are not sure if this is an anomaly with the Google Insights for Search
tool, or if users are realizing you don't need to Googledomain.com, you simply need to use the browser
for what it was intended for. In any case, | have highlighted some of the changes below. Remember all
insight is gathered from Google Ad Plannerand Google Insights for Search
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Badoo.com 2009 -2010 Analysis

9 Increase in traffic from males
1 The majority of traffic continues to be young users and users with higher education
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1 Anincrease in multiple age ranges outside of 0-17
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Digg 2009 -2010 Analysis

1 Global increasein domain searches, with North America continuing to be the center of traffic

1 Decrease in upper income households, decrease in users aged-Q7, and decrease in users with a
lower education level

1 Increase in traffic from ages 18-24
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Facebook 2009 -2010 Analysis

9 Significant drop in domain searches since the beginning of 2010
1 Increase in traffic from middle -age users and users with some college
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Fark 2009 -2010 Analysis
1 Continued decrease in domain searches, however the United States continues to be the leading
source of traffic

1 The female-to-male traffic ratio is leveling off
1 Increase in traffic from ages 45-64
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Flickr 2009 -2010 Analysis

91 Drop in domain searches, with the most traffic originating from North America and India
1 Decrease in young users and increase in users with upper income levels
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Flixster 2009 -2010 Analysis

Drop in domain searches

Male-to-female ratio leveling off from 2009
Increase in traffic from upper income households
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Foursquare 2009  -2010 Analysis

1 New site: No added analysis
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Friendster 2009  -2010 Analysis

1 Continued decrease in domain searches
Increase in lower middle income households
1 Continued interest among educated groups with a large increase in users who have completed

some college
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Gather 2009 -2010 Analysis
1 Male-to-female ratio leveling off since 2009

1 Slight increase in traffic from ages 35-44
9 Decrease in searches from India, with most traffic driven from the United States
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Habbo 2009 -2010 Analysis
1 Decrease in domain searches
1 Increase in users with some college education, increase in younger users, and an increase in users

from a lower middle household income
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Hi5 2009 -2010 Analysis

1 Decrease in doman searches
1 Male-to-female ratio leveling off since 2009

100

100°%

1007,

1 Increase in users in the 2534 age group and decrease in traffic from upper income households
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1 Areas of domain search growth include Central and South America, Europe, and Asia.
1 United States, United Kingdom, and Canada continue to drive most of the traffic

Identi.ca



g Sy

w

QCIAL MEDIA

Identi.ca Domain Search Traffic

Interest Cver Time for "ldenti.ca’

# jdenti.ca 15 | 2004 - present

T
14 2008

Identi.ca Geographic Data

Search volume index

o MMM

Identi.ca Demographic Data

I
2005

100

80

60

|
2010




At

P,

£

AL MEDIA

Gender

e 207 40 & 8o 100%

Education

Less than HS diploma ] 4%
High school I =

Some colege N -

Bachelors degree [N 20"
Graduate degree JJJj 6%
0% 20% 40% 60% 80%  100%
Age
0-17 0%
18- 24 N 12

25 - 3¢ [N ::-
35- 4+ [N -

45-s4 [ o
55-64 ] =
65 or more- 0%
0% 20% 40% 60% 80% 100%

Household income

0 - s24 900 [ 2+
$25,000 - $49,99 [N ;-
$50,000 - 74,990 I 15
575,000 - $99.900 [ 17
$100,000 - $149.999- 0%
150,000 or more- (7%
0% 20% 40% 60% 80% 100%

Identi.ca 2009 -2010 Analysis

Recent spike in domain searches

Decrease in traffic from Canada,and an increase in traffic from the United States and Germany
Increase in traffic from males

Increase in traffic from lower middle income households
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IndianPad 2009 -2010 Analysis

1 Significant decrease in global traffic, with the most traffic based in India
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0% 20%
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Last.fm 2009 -2010 Analysis

80% 100%
80%  100%
80% 100%
80%  100%

1 Traffic is generally unchanged since 2009, except for an increase in users with some college

education
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Linkedin 2009 -2010 Analysis

1 Significant increase in traffic from male users
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Livejournal 2009  -2010 Analysis

1 Increasein traffic from lower middle income households
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Meetup 2009 -2010 Analysis

1 Increase in traffic from ages 2534
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Age
o-17J 2=
18- 24 N 10>
25 - 34 [N 7
gy
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Household income

$0 - s24.999 I 142
525,000 - 349,900 D 2+
$50,000 - 574,999 I 2=
575,000 - $99.900 I -

$100,000 - $149,929 [ 10+
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Metafilter 2009  -2010 Analysis

1007

100%

1008

1 significant decrease in traffic from Canada, and an increase in traffic from the United States

1 Increase in traffic from middle age users
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0% 20%

Household income

$0 - $24,999 N 17
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$50,000 - $74.999 [ 1<
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1 20%
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Mixx 2009 -2010 Analysis

B0% 100%
80% 100P%
80% 100%
80% 100%

i Traffic increase from the United States, and a significant decrease in users from India
1 Increase in traffic from middle age users and lower middle household incomes
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