
 
 

Its that time of the year again and I thought our readers would be curious how the different social 

networks have progressed over the last 2 years since we started analyzing the various social networks 

from around the world. It is interesting to note that the domain type in traffic has fallen for almost all of 

the social networks we analyzed. We are not sure if this is an anomaly with the Google Insights for Search 

tool, or if users are realizing you don't need to Google domain.com , you simply need to use the browser 

for what it was intended for. In any case, I have highlighted some of the changes below. Remember all 

insight is gathered from  Google Ad Planner and Google Insights for Search. 

Download These Reports In PDF  

   

Quick Jump Below  

Badoo.com 

Bebo.com 

Digg.com 

Facebook.com 

Fark.com 

Flickr.com  

Flixster.com 

Foursquare.com 

Friendster.com 

Gather.com 

Habbo.com 

Hi5.com 

http://s3.amazonaws.com/ignitesma/ignitewebsite/2008-social-network-report.pdf
http://s3.amazonaws.com/ignitesma/ignitewebsite/2009-social-network-analysis-report.pdf
http://ignitesma.s3.amazonaws.com/ignitewebsite/social-network-analysis-2010/2010-social-network-analysis-report.pdf
http://www.google.com/adplanner/
http://www.google.com/insights/search/
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#badoo
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#bebo
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#digg
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#facebook
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#fark
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#flickr
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#flixster
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#Foursquare
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#friendster
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#gather
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#habbo
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#hi5
http://s3.amazonaws.com/ignitesma/ignitewebsite/2008-social-network-report.pdf
http://s3.amazonaws.com/ignitesma/ignitewebsite/2009-social-network-analysis-report.pdf
http://ignitesma.s3.amazonaws.com/ignitewebsite/social-network-analysis-2010/2010-social-network-analysis-report.pdf
http://s3.amazonaws.com/ignitesma/ignitewebsite/2008-social-network-report.pdf
http://s3.amazonaws.com/ignitesma/ignitewebsite/2009-social-network-analysis-report.pdf
http://ignitesma.s3.amazonaws.com/ignitewebsite/social-network-analysis-2010/2010-social-network-analysis-report.pdf
http://s3.amazonaws.com/ignitesma/ignitewebsite/2008-social-network-report.pdf
http://s3.amazonaws.com/ignitesma/ignitewebsite/2009-social-network-analysis-report.pdf
http://ignitesma.s3.amazonaws.com/ignitewebsite/social-network-analysis-2010/2010-social-network-analysis-report.pdf


 
 

Iambored.com 

Identi.ca  

IndianPad .com 

Last.fm 

Linkedi n.com 

Livejournal.com  

Meetup.com 

Metafilter.com  

Mixx.com  

Multiply.com  

Myspace.com 

Netlog.com 

Newsvine.com 

Ning.com 

Plaxo.com 

Plurk.com 

Propeller.com 

Reddit.com 

Reunion.com 

Shoutwire.com 

Skyrock.com 

Stumbleupon.com 

Teamsugar.com 

http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#iambored
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#identica
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#indianpad
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#lastfm
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#linkedin
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#livejournal
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#meetup
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#metafilter
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#mixx
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#multiply
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#myspace
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#netlog
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#newsvine
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#ning
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#plaxo
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#plurk
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#propeller
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#reddit
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#reunion
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#shoutwire
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#skyrock
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#stumbleupon
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#teamsugar


 
 

Tribe.net  

Tuenti.com 

Twitter.com  

Wayn.com 

Xanga.com 

Yelp.com 

YouTube.com 

Badoo.com  

Badoo.com Domain Search Traffic  

 

Badoo Geographic Data  

http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#tribe
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#tuenti
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#twitter
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#wayn
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#xanga
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#yelp
http://www.ignitesocialmedia.com/social-media-stats/2010-social-network-analysis-report/#youtube


 
 

 

Badoo Demographic Data  

  



 
 

 

Badoo.com 2009 -2010 Analysis  

¶ Increase in traffic from males  

¶ The majority of traffic continues to be young users and users with higher education 

Bebo.com  

Bebo. com Domain Search Traffic  

 



 
 

Bebo Geographic Data  

 

Bebo Demographic Data  

 



 
 

 

Bebo 2009 -2010 Analysis  

¶ An increase in multiple age ranges outside of 0-17 

Digg.com  

Digg. com Domain Search Traffic  

 

Digg Geographic Data  



 
 

 

Digg Demographic Data  

 



 
 

 

Digg 2009 -2010 Analysis  

¶ Global increase in domain searches, with North America continuing to be the center of traffic  

¶ Decrease in upper income households, decrease in users aged 0-17, and decrease in users with a 

lower education level 

¶ Increase in traffic from ages 18-24 

Facebook .com  

Faceb ook .com Domain Search Traffic  



 
 

 

Facebook  Geographic Data  

 

Facebook  Demographic Data  



 
 

 

 

Facebook  2009 -2010 Analysis  

¶ Significant drop in domain searches since the beginning of 2010 

¶ Increase in traffic from middle -age users and users with some college 

Fark.com  

Fark. com Domain Search Traffic  



 
 

 

Fark Geographic Data  

 

Fark Demographic Data  



 
 

 

 

Fark 2009 -2010 Analysis  

¶ Continued decrease in domain searches, however the United States continues to be the leading 

source of traffic 

¶ The female-to-male traffic ratio is leveling off  

¶ Increase in traffic from ages 45-64 

Flickr.com  

Flick r.com Domain Search Traffic  



 
 

 

Flickr Geographic Data  

 

Flickr Demographic Data  



 
 

 

 

Flickr 2009 -2010 Analysis  

¶ Drop in domain  searches, with the most traffic originating from North America and India  

¶ Decrease in young users and increase in users with upper income levels 

Flixster.com  

Flixs ter.com Domain Search Traffic  



 
 

 

Flixster Geographic Data  

 

Flixster Demographic Data  



 
 

 

 

Flixster 2009 -2010 Analysis  

¶ Drop in doma in searches 

¶ Increase in traffic from the United states, United Kingdom, and Canada  

¶ Male-to-female ratio leveling off from 2009  

¶ Increase in traffic from upper income households  

Foursquare.com  

Fours quare.com Domain Search Traffic  



 
 

 

Foursquare Geographic Data  

N/A  

Foursquare Demographic Data  

 



 
 

 

Foursquare 2009 -2010 Analysis  

¶ New site: No added analysis 

Friendster.com  

Friendster.com Domain Search Traffic  

 

Friendster Geographic Data  



 
 

 

Friendster Demographic Data  

 



 
 

 

Friendster 2009 -2010 Analysis  

¶ Continued decrease in domain searches 

¶ Increase in lower middle income households 

¶ Continued interest among educated groups with a large increase in users who have completed 

some college 

Gather.com  

Gathe r.com Domain Search Traffic  



 
 

 

Gather Geographic Data  

 

Gather Demographic Data  



 
 

 

 

Gather 2009 -2010 Analysis  

¶ Male-to-female ratio leveling off since 2009 

¶ Slight increase in traffic from ages 35-44 

¶ Decrease in searches from India, with most traffic driven from the United States  

Habbo.com  

Habbo .com Domain Search Traffic  



 
 

 

Habbo Geographic Data  

 

Habbo Demographic Data  



 
 

 

 

Habbo 2009 -2010 Analysis  

¶ Decrease in domain searches 

¶ Increase in users with some college education, increase in younger users, and an increase in users 

from a lower middle household income  

Hi5.com  

Hi5.c om Domain Search Traffic  



 
 

 

Hi5 Geographic Data  

 

Hi5 Demographic Data  



 
 

 

 

Hi5 2009 -2010 Analysis  

¶ Decrease in domain searches 

¶ Male-to-female ratio leveling off since 2009 

¶ Increase in users in the 25-34 age group and decrease in traffic from upper income households 

Iambored.com  

Iambo red.com Domain Search Traffic  



 
 

 

Iambored Geographic Data  

 

Iambored Demographic Data  

N/A  

Iambored 2009 -2010 Analysis  

¶ Areas of domain search growth include Central and South America, Europe, and Asia. 

¶ United States, United Kingdom, and Canada continue to drive most of the traffic  
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Identi.ca Domain Search Traffic  

 

Identi.ca Geographic Data  

 

Identi.ca Demographic Data  



 
 

 

 

Identi.ca 2009 -2010 Analysis  

¶ Recent spike in domain searches 

¶ Decrease in traffic from Canada,and an increase in traffic from the United States and Germany 

¶ Increase in traffic from males  

¶ Increase in traffic from lower middle income households  

IndianPad.com  

India nPad.com Domain Search Traffic  



 
 

 

IndianPad Geographic Data  

 

IndianPad Demographic Data  



 
 

 

 

IndianPad 2009 -2010 Analysis  

¶ Significant  decrease in global traffic, with the most traffic based in India  

Last.fm  

Last. fm Domain Search Traffic  



 
 

 

Last.fm Geographic Data  

 

Last.fm Demographic Data  



 
 

 

 

Last.fm 2009 -2010 Analysis  

¶ Traffic is generally unchanged since 2009, except for an increase in users with some college 

education 

Linkedin.com  

Linke din.com Domain Search Traffic  



 
 

 

Linkedin Geographic Data  

 

Linkedin Demographic Data  



 
 

 

 

Linkedin 2009 -2010 Analysis  

¶ Significant increase in traffic from male users 

Livejournal.com  

Livej ournal.com Domain Search Traffic  



 
 

 

Livejournal Geographic Data  

 

Livejournal Demographic Data  



 
 

 

 

Livejournal 2009 -2010 Analysis  

¶ Increase in traffic from lower middle income households  

Meetup.com  

Meetu p.com Domain Search Traffic  



 
 

 

Meetup Geographic Data  

 

Meetup Demographic Data  



 
 

 

 

Meetup 2009 -2010 Analysis  

¶ Increase in traffic from ages 25-34 

Metafilter.com  

Metaf ilter.com Domain Search Traffic  



 
 

 

Metafilter Geographic Data  

 

Metafilter Demographic Data  



 
 

 

 

Metafilter 2009 -2010 Analysis  

¶ significan t decrease in traffic from Canada, and an increase in traffic from the United States 

¶ Increase in traffic from middle age users 

Mixx.com  

Mixx. com Domain Search Traffic  



 
 

 

Mixx Geographic Data  

 

Mixx Demographic Data  



 
 

 

 

Mixx 2009 -2010 Analysis  

¶ Traffic increase from the United States, and a significant decrease in users from India 

¶ Increase in traffic from middle age users and lower middle household incomes 

Multiply.com  

Multi ply.com Domain Search Traffic  



 
 

 

Multiply Geographic Data  

 

Multiply Demographic Data  




